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INDICATE THE SIZE OF YOUR ACTIVE EMPLOYEE POPULATION  
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WHAT IS YOUR AVERAGE DRUG SPEND PER COVERED LIFE (PMPY)?
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WHAT IS YOUR PERSPECTIVE REGARDING YOUR DRUG SPEND?
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WHAT IS YOUR LEVEL OF FAMILIARITY WITH THE 
FOLLOWING DRUG CATEGORIES?
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BESIDES COST, WHAT ARE YOUR KEY CHALLENGES WITH 
MANAGING YOUR DRUG TREND?
N=13
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WHICH ELEMENTS OF THE PHARMACY BENEFIT ARE CAUSING 
THE MOST DISSATISFACTION AMONG EMPLOYEES?
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INDICATE WHICH OF THE FOLLOWING STRATEGIES 
YOU ARE USING TO ADDRESS HIGH COST DRUGS
N=13
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WHAT ARE KEY AREAS YOU INCLUDE WHEN 
DEVELOPING YOUR CONTRACTS? (MARK ALL THAT APPLY)
N=13

62%

15%

62%

31%

62%

100%

46%

0%

20%

40%

60%

80%

100%

120%

Outc
om

es-
ba

se
d m

etric
s

Outc
om

es-
ba

se
d re

fund
 polic

y

Custo
m fo

rm
ula

rie
s

Carve
-ou

t o
ptio

ns

Pri
ce tra

nsp
aren

cy

PB
M fe

es tr
ansp

aren
cy

/re
bates

Pro
moti

ng
 patie

nt 
adhe

renc
e



WHAT ARE KEY AREAS YOU INCLUDE WHEN 
DEVELOPING YOUR CONTRACTS? (MARK ALL THAT APPLY)
N=13



HOW SATISFIED ARE YOU WITH…..
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INDICATE WHICH OF THE FOLLOWING TYPES OF NON-
PHARMACEUTICAL MANUFACTURE SPONSORED/FUNDED 
RESEARCH YOU ARE INTERESTED IN?
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WHICH OF THE FOLLOWING DO YOU WANT MORE 
INFORMATION ABOUT? (MARK ALL THAT APPLY)
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